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4.30 pm
4.35 pm
4.45 pm
4.50 pm
5.00 pm
510 pm
5.20 pm

Agenda

Welcome

DM Update — Tracey Green

Business Events Update — Fay Clark
Marlborough District Council — Dean Heiford
Port Marlborough — Rhys Welborn

The Whale Trail — Nigel Muir

Closing

5.20 pm - 6.30pm - Networking drinks and canapés
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Current Position

Visitor spend and trends YE July 2023 (MBIE TECTSs)
Domestic YTY Growth -3.3% (National 8%)
International YTY Growth 411% (National 269%)

Destination Marlborough’s marketing priorities remain:
Position Marlborough as a compelling place to visit

Encourage managed growth of visitor spend

Prioritise effort on smoothing seasonality

/4
K
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What's Happening

YE July 2023 (MBIE TECTs)

Marlborough: 80% Domestic / 20% International
Pre covid: 70% Domestic / 30% International

National international recovery steady — air capacity at 90% Precovid

Marlborough Top markets:
Australia, USA, UK, Rest of Europe, Germany, Canada, Rest of Asia,

NZ Top markets:
Australia, USA, UK, Rest of Europe, Rest of Asia, China, Germany

Marlborough Top Domestic:
Canterbury, Wellington, Auckland, Tasman, Nelson, Waikato, Otago
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Millions
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International Visitor Spend YE July
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Marketing

Publications
« Mike Yardley — Across 8 regional NZME Publications/

Newstalk ZB Website

 Ben Groundwater — Traveller Australia Magazine

« Katrina Lobley — Explore Travel ( Australia)

« Kelli Brett Cuisine Magazine

* National Geographic — Showcasing 5 Marlborough
walks

* International Traveller Magazine

« Stuff Travel

Tell us your story for media
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Branding

Find
a story

Find

worth telling
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Logo

The Marlborough icon is inspired by
the natural forces that created the
region (wind, rivers + valleys).

The ‘outside lines’ represent the 4
winds and the negative space
between them are the rivers.

The 4 valleys make up the
spine/ middle of the
Marlborough icon. The shape
of these strands reference a
book spine and our core idea
of Te Ara o tai Story Lines.

lcon

4 winds

4 valleys

Marlborough story spine
Te Ara o tai Story Lines

Rivers
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Cruise

2023/2024 Calls

112K Passengers and 49K crew
56 port calls plus 7 to Meretoto/Ship Cove or cruising
34 to Waimahara
21 to Waitohi Wharf
1 at Anchor
Welcoming Resilient Lady Virgin Cruises (new to NZ this year)

Vessel Size
22 - over 2500pax
11 - 1000pax - 2500pax
23 - under 1000pax

Port Marlborough Website for one source of truth www.portmarlborough.co.nz
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Get involved

Sign up to Dmail

List your product, deals and events FREE on MarlboroughNZ.com
List on Newzealand.com and provide regular deals

Keep the i-SITEs updated and offer training

Become a Qualmarked business
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Get involved

Be part of upcoming TNZ Famils:

To be considered operators MUST be
Qualmarked
Be export ready
Active in Trade distribution channels
Offer minimum 20% commission

TMT membership — export-ready product wishing to extend distribution to
offshore markets
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